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Writing a job application letter is diverse from a fast email to an acquaintance or a relative. The hiring managers and potential interviewers have a particular expectation for application letter message and appearance, from the length, the font size, and the style of the letter. There are set guidelines from to sign off and how the letter is prearranged.  When writing a job application letter, use the business letter set-up. is vital. Business letter setup conveys a vital message to the employer about individuals' contact information (Elola & Oskoz, 2017).  Throughout the letter, the message should focus on how the individual will profit the company. It should contain specific experiences of verified skills that would be valuable for the job. The news enables the employers to analyze the outstanding skills that would make the job seeker a qualified candidate for the job. For example, in the salutation section, use a polite greeting or the name of the employer.
A job application letter should describe achievements and skills that help get the employer responsible for recruitment. When the message is written well, the letter explains why they should be the job seeker for an interview and highlights the necessary qualification that makes an individual fit for the vital role. A clear message in the application letter can impress the employer and set the job seeker apart from other applicants. When preparing a job application letter, individuals should emphasize their skills, stay concise, and proofread the letter before sending it to a potential employer (Churiyah, Nirmala & Agustina, 2020).  The format of the letter should use professional format, create the heading and address to the responsible employer. To write a compelling letter message, the job seeker needs to review information about the company, outline experience and qualifications, and include aspects of an individual's personality.
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